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Mission indicator A: 
Under-�ve mortality rate

*

* UNPD projection

Mission indicator B: 
Number of additional future deaths averted

* WHO projection - �nal data in October

0.515*

Mission indicator C: 
Number of additional children fully immunised

* WHO projection - �nal data in October

37.3*

Strategic goal 1B - Pentavalent 3rd dose: 
Coverage of underused and new vaccines

44%*

* Strategic Demand Forecast v4 Projection

Strategic goal 1B - Rotavirus last dose: 
Coverage of underused and new vaccines

* Strategic Demand Forecast v4 Projection

1%*

Strategic goal 1B - Pneumococcal 3rd dose: 
Coverage of underused and new vaccines

5%*

* Strategic Demand Forecast v4 Projection

Strategic goal 1A Rotavirus: 
Country introductions of underused 
and new vaccines

6

Strategic goal 1A Pentavalent: 
Country introductions of underused 
and new vaccines

66

Strategic goal 1A Pneumococcal: 
Country introductions of underused 
and new vaccines

3

17

www.gavialliance.org/results/goal-level-indicators


Strategic goal 4B: 
Security of supply: Number of products offered 
as % of 5-year target

TBD

Contribute to strengthening 
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the sustainability of national �nancing for immunisation  3 Shape vaccine markets4
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Strategic goal 2C: 
Equity in immunisation coverage

Strategic goal 3A: 
Resource mobilisation targets

Resource mobilisation actuals - signed grant 
agreements vs total pledges made for 2011-15

Strategic goal 2A: 
Drop-out rate

* Projection - Calculated based on trends

8%*

Strategic goal 2B: 
DTP3 coverage

81%*

* Strategic Demand Forecast v4 Projection

Strategic goal 3B: 
Country investments in vaccine per child

* Data available in October

*

Strategic goal 3C: 
Ful�lment of co-�nancing commitments

93%

Strategic goal 4A: 
Change in the total cost to fully immunise 
a child with pentavalent, pneumococcal 
and rotavirus vaccines

20.00

25.00

30.00

35.00
US$ 32.97
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